Couniry Homes

Redesign feam

Country Homes & Interiors is aimed at an
affluent rural female demographic. Focus
group and reader surveys suggested
that whilst the title was maintaining

a healthy market share, a few regular
features were being largely overlooked
whilst others had proven to be very
popular. The running order and content
were therefore rebalanced to capitalise
on these findings. The task was to instill
these improvements into the title without
compromising a successful formula.

| worked within the redesign team team
to help establish the new content running
order and create design solutions to
address the market research. This
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required a new set of grids for the
sections to be enhanced and another grid
for presenting product pages (below).
The title was also to benefit from a
website brought in line with the new
structure and presentation.

Work closely with the editorial team to
revise content running order and refresh
the relevant sections

Introduction of a new multi-purpose
single-page feature grid (for interviews,
competitions, recipes, etc)

A more uniform approach to picture and
copy relationships
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- A new mobile-optimised
WordPress website to closely
reflect the new title structure

- Developing a social
media presence (Facebook,
Twitter, etc)

- Improved pdf to print
distribution strategy through oA
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to their printers
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Outcome

The changes made seemed | . - i e
to be hardly noticed by the _ - TR i s:‘;‘;:"i'yf;n
readership (which is exactly S = LM 0%555;?&’55?
what was required), but one%,: -
the brand continued to =
see a steady rise in both

newsstand and subscription

sales. The title has also

been able to significantly

enhance its online

presence through social

media and reader events.




