Style at Home

Launch team

This new title was to sit in the value
sector of the homes market and targeted
predominantly towards women who

took a hands-on approach to home
decorating and renovating. Core content
centred around affordable shopping

and decorating ideas using relateable
homes, with easy projects that should be
achievable and affordable. Every feature
was to be road-tested by a panel of guest
readers who offer their authentic tips and
ideas. The title also included a 12-page
pull-out food magazine providing 50
quick and easy recipes.

The brief was to create a title that was
bright, accessible, and could deliver
content interestingly whilst retaining
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brand consistency. Straightforward
signposting and navigation were also
of key importance, with enticing CTA
franchises to highlight and promote the
project nature of the content.

Solution

- A comprehensive set of grids with many
feature and cover layout combinations

- A new suite of infographics (using
the same shapes, image borders, and
graphic elements throughout the issue)

- Clear signposting of various sections
throughout using a bold colourway to
distinguish sections
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+ A new mobile-optimised WordPress
website to match the new title

- Establishing a page format for print, i.e.
working with printers to set the pages
to the desired specification with correct
bleed, colour settings and profiles,
establishing binding methods, etc.
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- Typography (establishing consistent & arer), S R
typefaces, type weights, and sizes)

- Establishing a strong colour palette (five
colourways to be used consistently)

+ Organised and implemented pdf to
printer protocols and uplinks

* A handover to the new art team
of a full set of working grids upon
completion of the launch

Outcome

After enjoying a strong start, Style
at Home enjoyed a continuous increase

since its launch and all targets were met.
It is still one of the most popular home
interest magazines on the UK newsstand.
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